BapuanTt Ne 2439

Beibepure JIBA BepHBIX CYy)XKAEHHS, XapaKTEPU3YIONIME MapKETHHI M MEHEK-
MEHT.

1) OCHOBONOJIIOKHUKOM HayYHOW OpraHM3aluH TPyAa M MEHEIDKMEHTa SBIISCTCS
9KOHOMHUCT A. CMHUT.

2) K connanbHO-IICHXOIOTHYECKUM METOaM B MEHEIDKMEHTE OTHOCHTCS IIpel-
CTaBJICHUE K HarpajiaM.

3) MapKeTHHT IpeacTaBisieT co00l COBOKYITHOCTh IPOLIECCOB CO3MAHNS, TPOIBHU-
JKEHHS U TIPEAOCTABICHUS IPOAYKTA WU YCIIYyT! MOKYyaTeIIsIM.

4) OcHOBY MapkeTHHra cocramisieT marketing mix, BriItouaronuii 4P: morpeo-
HOCTb, IPHOBLIb, ITTAHUPOBAHUE U IIPOAAKA.

5) MeHemKMEHT OpHEeHTHPOBaH, IIIaBHBIM 00pa3oM, Ha lieJeHanpasieHHoe (op-
MHpPOBaHHE y OKyIaTeNIe HOBBIX OTPEeOHOCTENH. ,

6) Ilpukasbl U MHCTPYKIMU OTHOCATCA K COLIMAIBHO-IICUXOJIOTHYECKUM METOAaM
MEHE/DKMEHTA Ha IPEIPUSITHH.
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